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Part II. Definitions

accessibility - The availability of an audience for targeting by psychological
operations.

agents of action - Persons and organizations who carry out or conduct programs of
psychological actions.

*Discretionary - Persons or organizations whose activities are planned primarily
for their psychological impact.

* Incidental - Persons or organizations whose activities generate a psychological
impact secondary to the military operation.

battlefield psychological activities - (DOD, NATO) Planned psychological activities
conducted as an integral part of combat operations and designed to bring
psychological pressure to bear on enemy forces and civilians under enemy control in
the battle area, to assist in the achievement of the tactical objectives. (Joint Pub 1-02)

capability - (DOD) The ability to execute a specified course of action. (A
capability may or may not be accompanied by an intention.) (Joint Pub 1-02)

chemical warfare - (DOD) All aspects of military operations involving the
employment of lethal and incapacitating munitions/agents and the warning and
protective measures associated with such offensive operations. Since riot control
agents and herbicides are not considered to be chemical warfare agents, those two
items will be referred to separately or under the broader term “chemical,” which
will be used to include all types of chemical munitions/agents collectively. The
term “chemical warfare weapons” may be used when it is desired to reflect both
lethal and incapacitating munitions/agents of either chemical or biological origin.
(Joint Pub 1-02)

civil affairs - (DOD) Those phases of the activities of a commander which embrace
the relationship between the military forces and civil authorities and people in a
friendly country or area or occupied country or area when military forces are present.
Civil affairs include matters concerning the relationship between military forces
locatcd in a country or area and the civil authorities and people of that country or area
usually involving performance by the military forces of certain functions or the
exercise of certain authority normally the responsibility of the local government. This
relationship may occur prior to, during, or subsequent to military action in time of
hostilities or other emergency and is normally covered by a treaty or other agreement,
expressed or implied. (Joint Pub 1-02)

collateral special operations activities - The inherent capabilities of all military
forces may periodically be applied to accomplish missions other than those for
which the forces are principally organized, trained, and equipped. Collateral
activities in which special operations forces, by virtue of inherent capabilities,
may be tasked to participate include humanitarian assistance, security assistance,
search and rescue, counterdrugs, antiterrorism and other security activities, and
special activities. (Joint Pub 3-05)
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conditions - Those external elements that affect a target audience but over which there
is little or no control. Conditions may be man-made or environmental in nature.

consolidation - (DOD) The combining or merging of elements to perform a
common or related function. (Joint Pub 1-02)

consolidation PSYOP - Psychological operations conducted in foreign areas
inhabited by an enemy or potentially hostile populace and occupied by U.S. forces
or in which U.S. forces are based, to result ultimately in behaviors by the foreign
populace that support U.S. objectives in the area.

counterinsurgency - (DOD) Those military, paramilitary, political, economic,
psychological, and civic actions taken by a government to defeat insurgency.
(Joint Pub 1-02)

counterpropaganda - Programs of products and actions designed to nullify
propaganda or mitigate its effects.

counterterrorism - Offensive measures to prevent, deter, and respond to
terrorism, including intelligence gathering and threat analysis in support of those
measures. (Joint Pub 3-05)

country team - Senior members of U.S. Government agencies assigned to a U.S.
diplomatic mission overseas and subject to the direction or supervision of the
Chief, U.S. Mission (ambassador). Normally, such members meet regularly
(weekly) to coordinate U.S. Government political, economic, and military
activities and policies in the host country. (See also U.S. country team.)

deception - Those measures designed to mislead the enemy by manipulation,
distortion, or falsification of evidence to induce him to react in a manner
prejudicial to his interests. (Joint Pub 1-02)

foreign internal defense - (DOD) Participation by civilian and military agencies of a
government in any of the action programs taken by another government to free and
protect its society from subversion, lawlessness, and insurgency. (Joint Pub 1-02)

foreign nation support - Civil resources identification, negotiation, and
procurement from available resources within a foreign nation in support of the
U.S. military mission during wartime, preparation for war, or peacetime.

host nation - A nation in which representatives or organizations of another state
are present because of government invitation or international agreement. The term
particularly refers to a nation receiving assistance relevant to its national security.

insurgency - (DOD, NATO) An organized movement aimed at the overthrow
of a constituted government through use of subversion and armed conflict.
(Joint Pub 1-02)

joint special operations area (JSOA) - A restricted area of land, sea, and airspace
assigned by a theater commander to the commander of joint special operations
forces to conduct special operations activities. The SOC or JSOTF commander
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assigns specific JSOAs (or sectors of a single JSOA) to a subordinate SOF
commander for mission execution. The scope and duration of the SOF mission,
friendly and hostile situation, and politico-military considerations all influence
the number, composition, and sequencing of SOF elements deployed into a JSOA.
It may be limited in size to accommodate a discrete direct action mission or may be
extensive enough to allow a continuing broad range of unconventional warfare
operations. (Joint Pub 3-05)

key communicator - An individual to whom the target audience turns most often
for an analysis or interpretation of information or events.

media - Transmitted of information and psychological products.

military operations short of war - The range of military actions required by the
National Command Authorities, except those associated with major combat
operations conducted pursuant to a declaration of war or authorized by the War
Powers Limitations Act, in support of national security interests and objectives.
These military actions can be applied to complement any combination of the other
instruments of national power and occur before and after war. (This information is
contained in Joint Pub 3-07 [Proposed Final Pub].)

national objectives - (DOD) Those fundamental aims, goals, or purposes of a
nation-as opposed to the means for seeking these ends—toward which a policy
is directed and efforts and resources of the nation are applied. (Joint Pub 1-02)

opponent - An antagonistic force or organization that counters mission
accomplishment by military means.

peacekeeping - Operations using military forces and/or civilian personnel at the
request of the parties to a dispute to help supervise a cease-fire agreement and/or
separate the parties.

peacemaking - Diplomatic process of arranging an end to disputes and solving
their underlying causes.

peace-building - Postconflict diplomatic and military action to identify and
support structures which will tend to strengthen and solidify peace in order to
avoid a relapse into conflict.

peace-enforcement - Military intervention to forcefully restore peace between
belligerents who may be engaged in combat.

product - Any visual, audio, or audiovisual item generated and disseminated in
support of a PSYOP program.

product development center (PDC) - That organization within the operations
element of a PSYOP battalion or company in which programs of products or
actions are developed.
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propaganda -

* (DOD) Any form of communication in support of national objectives designed
to influence the opinions, emotions, attitudes, or behavior of any group in order to
benefit the sponsor either directly or indirectly.

* (NATO) Any information, ideas, doctrines, or special appeals disseminated to
influence the opinion, emotions, attitudes, or behavior of any specified group in
order to benefit the sponsor either directly or indirectly.

psychological actions - Activities conducted for their psychological impact.

psychological operations -

* (DOD) Planned operations to convey selected information and indicators to
foreign audiences to influence their erections, motives, objective reasoning, and
ultamately the behavior of foreign govenment, organizations, groups, and
individuals. The purpose of psychological operations is to induce or reinforce
foreign attitudes and behavior favorable to the originator’s objectives. Also
called PSYOP.

* (NATO) Planned psychological activities in peace and war directed to enemy,
friendly, and neutral audiences in order to influence attitudes and behavior
affecting the achievement of political and military objectives. They include
strategic psychological activities, psychological consolidation activities, and
battlefield psychological activities.

psychological warfare - The planned use of propaganda and other psychological
actions having the primary purpose of influencing the opinions, emotions,
attitudes, and behavior of hostile foreign groups in such a way as to support the
achievement of national objectives. (Joint Pub 1-02)

PSYOP campaign - A series of PSYOP programs conducted at the theater level to
achieve short- and mid-term objectives in support of a CINC’s goals.

PSYOP objective - A statement of a measurable response that reflects the desired
attitude or behavior change of a selected foreign target audience as a result of
psychological operations.

PSYOP program - A sequential, coordinated presentation of a series of actions
and/or products to achieve a specific PSYOP objective.

* action program - A sequential, coordinated presentation of a series of actions
to achieve a specific PSYOP objective.

* product program - A sequential, coordinated presentation of a series of
products to achieve a specific PSYOP objective.

strategic psychological activities - (DOD, NATO) Planned psychological
activities in peace and war which normally pursue objectives to gain the support
and cooperation of friendly and neutral countries and to reduce the will and the
capacity of hostile or potentially hostile countries to wage war. (Joint Pub 1-02)
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symbol - A visual or aural means used to convey a theme.

target audience - An individual or group selected for influence or attack by means
of psychological operations.

target audience analysis - The process by which potential target audiences are
identified and analyzed for effectiveness, accessibility, and susceptibility.

theme - A theme is a subject, topic, or line of persuasion used to achieve a
psychological objective.

unconventional warfare - A broad spectrum of military and paramilitary operations
conducted in enemy-held, enemy-controlled, or politically sensitive territory.
Unconventional warfare includes, but is not limited to, the interrelated fields of
guerrilla warfare, evasion and escape, subversion, sabotage, and other operations of a
low visibility, covert, or clandestine nature. These interrelated aspects of
unconventional warfare may be prosecuted singly or collectively by predominantly
indigenous personnel, usually supported and directed in varying degrees by (an)
external source(s) during all conditions of war or peace. (Joint Pub 142)

U.S. country team - The senior, in-country, U.S. coordinating and supervising
body, headed by the chief of the U.S. diplomatic mission, usually an ambassador,
and composed of the senior member of each represented U.S. department or
agency. (See also country team.)

vulnerability - Manifestation of an unsatisfied or perceived need in an individual
or a target audience.
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